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CHANDIGARH: Author Ashwin San-
ghi'ssessionon'Making of abest-
seller: 70 secrets condensed'
found followers among the
younger audience who listened
ratherattentively ashedivulged
his secret.

It'sallabout beingable toread
where the page turns itself - for
Sanghi-that'sthe biggestmantra
for becoming a bestselling
author. “Easy reading means
toughwriting, " he said talkingon
the amount of time he spends on
research for his texts.

Primarily a historical and
mythologicalfiction writer, Ash-
win has branched into various
other genres like thriller, out of
fearforbeing compartmentalised
inonecategory. “Ireally wantto
explore horror, paranormal
genre next. People actually joke
in my family, as to howcome a
Baniyahad the qualifications to
be a writer. They say I'm not a
writer, but trying to be one, which
issomewhat true, I'm trying to be
awriterevery day (laughs).”

REJECTED 47 TIMES
FORFIRSTBOOK

The author gives credit to his
grandfather for getting into the
habitofwritingbookreviewsata
young age. “My grandfather
would actually ask me totell him
about every book I read, and
write to him as to what I liked
about it and what I didn't right
from my early days," said
Sanghiwhosaidhedidn'tbelong
afamily of writersatall.

He witnessed rejections 47
times for his first book. A firm
believer of how writers don't go
looking for stories, but stories
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Easy reading makes for tough
says Ashwin Sanghi

e

4

o
= Author Ashwin Sanghi says that for him it is all about being able to

read a book.
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TIPS TO BECOME A BESTSELLER

End every chapter on a hook.
Keep yourreader captive. The last
chapter should be full of content
and give satisfaction. Most impor-
tantly, ensure that the reader is
motivated to know what happens
after your last chapter.

cominglooking for them, Ashwin
Sanghi shared how he turned
some of his minutest observa-
tions into novels by engaging in
indepth research about these top-
ics. Onalighternote, hesaid,"I'd
like to modify the old saying
slightly and say writedrunk, edit

Educate. Keep an element of
surprise. Give reader something
he might not know or predict.
Key. Many people destroy their
stories, even some bestsellers.
Treat a book like a product, and
figure out how to sell it.

soberand wake upthe next morn-
ing and market your product -
that's the hangover."

He said it was important to
marketbooks these days, as visi-
bility is what sells. The writer
whowould visit book shopsinhis
early writing days to see if he

| want to explore

horror genre next. My
family jokes as to how a
‘Baniya’ had qualifications

tobe awriter.
ASHWIN SANGHI, author

found his bookson the racks said
heeven pickedup one of his texts
from a dusty shelf and putiton
the bestselling rack at a Cross-
word store in Mumbai. " Few
years later, I actually informed
theownersIdidthis, "helaughed,
only to find himself be ranked a
bestselling author today.
Besharam, a " a damn good
liar"-he concluded that this is
what made fiction writers turn
intobest sellingfiction writers, so
much sothat, that they liesowell,
that vour readers believe it is as
closetothe truth ascanbe.

‘TRANSLATIONS
DON'TSELL’

While most of Ashwin Sanghi's
texts areread widely in English,
his translated work has also
gained popularity. Responding to
a question by Rahul Singh, the
author said translations didn't
sellasmuch.

"Hope they start selling for
20-25% ofthe amount of the origi-
nal as even that much would
makeadifference. Evene-books
are available in translations
today which shows things are
changing slowly, " he added.
Talking of authenticity, the
author hashisown confidantefor
every translated work of his
besides the official translator to
know ifessence ofbook had been
maintained ornot.
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